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D.LY. Bikini via Ecotourre

Need a bikiniin a bind? try this ecofriendly alternative
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Modeled by Naomi Fos
Photographed by Mié Dumlao;
Styled by Lisa Streetel

Make-up by Ricardo’Knowxx;
Model casting by Yvette Castro.
Hair by Perry amati;

Fashion Fights Poverty (FFP) is, according to the Washington Post and Biz
Bash magazines, “one of the largest fashion fundraisers in Washington, DC".
ChEco Friendly takes an in depth look at this fashion forward organization

Created by Style & Image Network in
2005, Fashion Fights Poverty (FFP)

is a tax-exempt charitable organization
under Section 501(c)(3) of the Internal
Revenue Service code. Featuring
national and international designers
who employ ethical means and practices
in their design and manufacturing
processes to produce products that
promote economic development and
the betterment of a given community,
FFP provides a forum for dialogue and
awareness-building about how fashion,
textiles, and design can alleviate
poverty and empower communities.

Fashion Fights Poverty is about two
things: one, it rewards and recognizes
designers and organizations who
embrace the powerful potential of
creativity and design to address
issues of poverty by adhering to such
principles as fair trade, equitable
compensation and the use of

environmentally-sustainable materials.

Two, Fashion Fights Poverty is
about responsible consumerism
and providing equally attractive
marketing and branding platforms
(such as the “Dress Responsibly”

lookbook) between ethical designers
and the growing population of socially
conscious shoppers. By focusing on
both producer and consumer, FFP
hopes to extend the dialogue and
participation in poverty eradication
beyond think tanks and policy

makers to include manufacturers and
consumers alike.

FFP is about action and promoting
positive behavior. We are not telling
people to stop shopping. Rather, we
are showing opportunities to do so
responsibly and, in the process, engage
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organizations and enterprises that
use fashion, design and creativity
as a means of addressing the most
important issues of our time.

The Story Behind FFP:

The first Fashion Fights
Poverty in 2005 was an
amazing experiment

in fashion, charity

and (according to our
first press clip) “slight
chaos”. Attempting to
answer the following
questions: a) “what

is the role of the
multi-billion dollar
fashion industry in
addressing global
issues such as poverty,

stream of designers from around
the DC area began to express
interest in our catwalk, we knew
we had struck on an untapped
opportunity for innovative
charity concepts that challenged
the notion of another “typical,

our thesis: that fashion can, indeed,
fight poverty.

Since that first year; FFP has grown
leaps and bounds. In a few years, FFP
has benefitted a number of non-profits
(UNDP-USA, BeadforLife, Aid to
Artisans, Nest, UNA-Miami,
Dress for Success, and
Conenant House to name

a few) and showcased

the work of well over 60
designers and artists (in
many cases, debuting entire
collections and fashion
houses for the first time in

the United States). Most
importantly, we've been
honored with the help and
generosity of people and
organizations that have

“The DC-based nonprofit Fashion Fights Poverty is a perfect
example of merging fashion and compassion together. They are
challenging people to think about new ways to address commu-

nity issues.”

the environment

and worker’s
empowerment?” and
b) is it possible to be
ethical about one’s
fashion choices without
sacrificing style (to “do
good while looking
good” as it where).
Having great passion
for both fashion and
fighting poverty,
Michael Dumlao,
Kadrieka Maiden

and Sylvie Luanghy (each with deep
experience in design, public relations
and event planning) recruited
friends and colleagues in fashion
and entertainment to put together a
fashion show in less than 6 weeks!

When over 200 people showed up
at our first model call, and a steady
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stuffy” DC gala. Working with the
United Nations Association and
embedding the event as part of
the 60th Anniversary of the UN,
we were also provoking questions
from both the fashion and
philanthropic communities about
what one had to do with the other.
Our goal, therefore, was to prove

- Portia Obeng, Examiner

become close colleagues
and life-long friends.

With our talented
volunteers, we've
expanded our “concept”
from fashion show to

the “Dress Responsibly
Lookbook,” the Ethical
Fashion Forum, and

now the Fashion Swap.

In 2009 we secured our
non-profit status and
began to develop our
community programs. FFP continues
to grow - and we do so because we
believe whole-heartedly in the role of
creativity in fighting poverty.

- Anonymous, Provided by Fashion
Fights Poverty Available at :www.
fashionfightspoverty.org/about.html
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Clothes by Deboral quist and American
Apparel "y N
Accessories by Beadk

Model: Mia Franco

Hair Stylist: Svetlana Davoyan
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Meet the people who put together this compasionate organization

Prior to joining the Center,
Chris Belisle served as
manager of corporate relations
at the U.S. Chamber of Commerce
located here in Washington, D.C.,
where he lead the fundraising
strategies for several high-level
executives. In this capacity, he was
responsible for overseeing the
relationships of over a hundred
members located here in the U.S.
and abroad, spanning various
industries and sizes. In addition,
he worked closely with issue
experts and executives throughout
the organization to maximize the
experience for members.

In addition, Chris serves as
president of Fashion Fights
Poverty, a D.C.-based nonprofit
organization that raises funds
and supports programs that
fight poverty both here and
abroad. The organization
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strives to educate people about
the important use of eco- and
ethical-friendly materials and
fair labor practices in the textile
industry as a means to bettering
the lives of everyone, especially
those in developing countries.
Chris received his B.A. in public
communication and international
affairs from American University,
located here in Washington, D.C.

Kadrieka Maiden is a seasoned
public relations practitioner with
more than seven years of experience
managing special events, public
relations and media relations
campaigns for clients in the corporate,
lifestyle, nonprofit, and beauty/fashion
markets. Kadrieka began her career
with Discovery Networks, Inc. in
Silver Spring, Maryland as Executive
Coordinator. Now as Co-founder and
Director of Communications for the
Style & Image Network (SIN) and

Fashion Fights Poverty (FFP), she and
her business partners have successfully
worked with clients to determine their
needs and provide services that best
accomplish their goals.

Maiden also serves as Special Events
Manager for the Historical Society of
Washington, D.C. Having taken part in
the planning and execution of several
events including, Fashion Fights
Poverty annual benefit, The 2009
Peoples Inaugural Committee Gala,
Arizona State Society 2009 Inaugural
Ball, BAE Systems/ United States
Army Annual Conference, to Amtrak’s
National Train Day, NBA Wives
“Behind the Bench” Annual Luncheon
and more. With her experience and
expertise, Maiden is able to offer
clients creative ideas that effectively
put their products/services in front
of their target audiences, resulting

in increased media coverage and
product sales.

Maiden refines messages and
producpositioning through media and
analyst relations. She obtains the best
results by providing a comprehensive,
proactive program, including:
business and trade press coverage;
press tours and press conferences;
speaking engagements; event
coordination and management.

Sylvie Luanghy, founder of
Style & Image Network, a brand
strategy firm specializing in event
management, brand promotion
and creative design, brings years
of hands-on strategic partnership
that drive brand awareness,
attract client prospect and add
value to existing events. She works
closely with the entire team on the
overall management and direction
of the agency, its fiscal growth
and business development. Her
role as VP of Corporate Relations
and Special Event is to lead
various corporate fundraising
opportunities and implement
promotion/cause marketing
campaigns to support FFP’s
mission as well as overseeing all
special events.

She is credited for creating and
implementing Fashion Fights
Poverty swag bag that has grown
to offer a multitude of consumer
products to FFP attendees and
the PR community for the annual
fashion show.

Prior to establishing Style & Image
Network with her savvy team of
super stars, Sylvie has provided
consulting services to some Fortune
500 companies in the area of
Financial Analysis and Business
Management. Originally from the
Congo, formerly Zaire, Sylvie was
born in Belgium and earned her
bachelor’s degree in Business and her
MBA from Marymount University.

As co-founder and overall Creative
Czar at FFP, Michael Dumlao

is credited with not only designing
the FFP brand (including the entire
visual systems of logos, websites,
and marketing collateral), but
devising many of its most visible and
defining programs: from the Dress
Responsible Lookbook (where he
manages more than 40 creatives
from across the world) to the Fashion
Fights Poverty Forum (an initiative
he created to extend FFP’s reach to
DC’s policy community) to the FFP
Fashion Swap - the well-received
clothing exchange that premiered

in Washington DC under FFP’s
ever-innovative banner.

Beyond FFP, Michael Dumlao
provides expert creative
direction and execution through
photography, web development
and graphic design. After

15 years of web and graphic
design, brand development, and
photography, Michael is now the
creative consultant for a large
technology consulting firm in
Washington, DC. Previously, he
was the Communications Design
Specialist at the Center for New

by Gabriel Dillon‘assisted by Stefanie Grage:

Designs in Teaching and Learning
at Georgetown University and
Creative Director at Style and
Image Network. In each capacity,
Michael provides art direction
and production of corporate
brand identity systems, marketing
collateral, web and software
interfaces, photography along
with overall communications and
branding strategy.

Deidree Bennett has been
volunteering for Fashion Fights
Poverty since 2006. Prior to joining
the board at FFP, she managed large
scale events as Director and Curator
of Artery 717,a 10,000 square foot
art gallery in Alexandria, VA. She
continues to serve as a volunteer

at the ONE campaign, an advocacy
organization dedicating to ending
extreme poverty and preventable
diseases worldwide.

Deidree firmly believes in the mission
of FFP. As an accessories designer, she
focuses on using recycled materials
and fair trade practices, from
production to distribution.

Since moving to the DC area, Yvette
Castro has volunteered and lobbied
for ONE Campaign and Bread for the
World. She has been a part of Fashion
Fights Poverty since its first event in
2005 serving in many roles including
model coordinator, photoshoot
production and runway support

and is currently VP of Research

and Programs. She writes for blogs
and magazines in both English and
Spanish including Puerto Rico fashion
magazine, Ego Moda. Since October
2009, she has been writing as the DC
Goodwill Fashionista Latina.

- Anonymous, Provided by Fashion

Fights Poverty Available at :www.
fashionfightspoverty.org/about.html
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Eco-Friendly fashion in an unlikely place

Worn Again is partnering with
British designers Wayne and
Gerardine Hemingway to design
new eco-friendly uniforms for
McDonald’s U.K. The burgeoning
London-based ethical label,
which will be dressing all
85,000 of the fast-food chain’s
employees, plans to create a
closed-loop system, meaning
that old uniforms will be
reprocessed into raw materials
for new ones sans waste.
McDonald’s is the first company in
Britain to commit to developing a
closed-loop uniform, according to
a press release.

Worn Again and Hemingway
Design will be working closely
with Alexandra, a leading
uniform manufacturer, to
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create the new kit, which
Wayne Hemingway describes
as “young” and “fresh.” “The
collaboration with McDonald’s
fits with what we stand for:
great design that goes hand

in hand with long-term
sustainability,” he says. “This
is a bold commitment from
McDonald’s, and one that we
are delighted to be part of. But
as well as being a move towards
sustainability, these clothes
need to feel fabulous to wear.”
“But as well as being a move
towards sustainability, these
clothes need to feel fabulous to
wear,” Hemingway says.

The uniforms are expected to
be revealed just in time for the
2012 Olympic Games in London.

Accordingly, McDonald’s
employees at the Olympic Park
restaurants will be the first

to don the new threads. After
the games, the uniforms will
roll out to McDonald’s 1,200
restaurants across the United
Kingdom, with the closed-loop
textiles slowly phased in over
the next few years.

Here’s hoping that other
businesses, including
McDonald’s on our side of

the pond, catch wind of this
development and jump aboard.

by Nicole, A, 2011, Provided
by ecouteree available at:
www.ecouterre.com 07/15/11
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Need a bikini in a bind? Try this ecofriendly alternative

1.Find an old T-shirt, the bigger
the better. (not too transparant)

2. Lay your T-shirt out flat.

3. Cut off the bottom hem of
the T-shirt.

4. Cut off two more
1.5-inch-wide strips from the
bottom to use as straps.

5. Lay out and pin an existing
bikini top out onto the front
of the T-shirt (make sure

not to pin it through to the
back!). T-shirt fabric does
not need hemming, so it
won’t fray after it’s been cut.

Should you, however, choose
to hem your suit, add a
1-inch seam allowance on all
sides of the pattern.

6. Now outline the pattern
onto the T-shirt. Once you are
finished, cut the shape out of
the front of your T-shirt.

7. Remove the bikini from
the T-shirt fabric. You’ll
notice that your top has
very short straps. Cut out
two strips at least 6 inches
long, from your leftover
scraps. Tip: Feel free to use
a different stretch or jersey
fabric to add color or flavor!

8. Hand-sew each strip onto
the short ties of your bikini top
so that your straps are long
enough to tie in a bow. Trick of
the trade: Once the straps are
sewn on, tug on them to make
them more string-like.

9. We added a lace detail and
dyed our bikini top, but feel
free to add your own touch.

Blakeney, ] 2011. JCompai Creative

Available at : www.ecouterre.com
[07/07/11]
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